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FOREWORD

Welcome to Investing for Global Impact 2014,  
our latest Family Office Research report.

Our twice-yearly Family Office studies have made us increasingly aware of the growth in 
interest in investment undertaken against explicit social as well as financial objectives. Last 
summer, we introduced preliminary survey questions on philanthropy and impact investing. 
These confirmed the momentum – activity as well as interest – and indicated an appetite 
on the part of families to learn more.

It is against this backdrop that we have undertaken this report, in partnership with Method 
Impact Ltd as lead sponsor.  Family wealth owners very often work through Foundations 
in this arena, and so Family Foundations were invited to contribute, alongside both Single 
and Multi Family Offices. In total, 125 respondents participated in our detailed survey, 
conducted between September and October.  They range broadly from those with no 
current involvement in either philanthropy or impact investing, through to those with 
considerable experience in one or both. In addition, because many of the motivations in 
this area run deep and we wanted to be able to share some rich context, we have also 
incorporated a number of direct interviews into the study.  We hope that readers will relish 
the candour and illuminating detail they provide.

Our survey participants have headquarters in 27 countries, and represent wealth owners 
from 38 countries. And the eight interviewees in Asia, Europe and North America also 
mirror both the respondent base and readership audience for this survey. We are very 
grateful to them all for their involvement and allowing us to provide a report that benefits 
from considerable geographic and cultural breadth, essential given the global dimensions 
of the subject matter it addresses. 

We believe that, as a family member, or representative at either a Family Office or  
Foundation, this report will be of interest to you. Wherever you sit on a spectrum from 
current bystander, perhaps with significant misgivings, through to deeply engaged impact 
investor and / or philanthropist. Our intention, with your involvement, is to make this the first 
of a series of studies that provide support for decisions and action in this important arena.

Ben Bonney-James 
Financial Times 
January 2014
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COMMENT  FROM METHOD IMPACT

Method Impact Ltd is proud to support and be 
actively involved in this novel research and report.  
We are confident this effort will contribute to a 
shared understanding and connectivity among 
families prepared to address some of humanity’s 
highest priorities, whilst continuing to achieve their 
individual objectives.

Social impact investing and philanthropy promote 
unique solutions that make sense for both business 
and for a sustainable planet.  Families and their 
organisations are growing into a driving force in 
the financial world and taking back control over the 
allocation of their capital. They have the passion, 
independence and the required time horizon to 
support systemic change.  Families can better focus 
on social challenges because they have the financial 
and operational flexibility to do so. However, because 
of the private nature of many of their operations, the 
positive effects they achieve are mostly less visible 
to the public at large. We agree with a very clear 
majority of participants in this research that role 
models are critical to help society to improve and 
evolve.  

Until recently philanthropy was the principal strategy 
for willing families to achieve positive change and 
has been run in entities separated from those 
dedicated to generating financial return. Today, those 
managing private pools of capital can see that this 
trend is changing with the spreading and growth 
of social impact investments. There is a growing 
realisation that social and financial objectives can 
be combined and are indeed entwined for social 
impact investments due to the embedded culture of 
achieving a positive contribution for society.  

This is of central importance given the widely-
shared financial objective of families to preserve 
wealth across generations, against a backdrop of 
an increasingly challenging financial environment. 
Moreover, social impact activities can help bridge the 
generation gap within families.

This research report has also helped identify the 

challenges and constraints faced by families wanting 
to allocate new capital to philanthropy and social 
impact. 

The report confirms that solutions combining the 
potential for a positive social and financial return 
represent for numerous families a novel strategic 
asset class requiring a more sophisticated approach 
to due-diligence and performance measurement. 
Moreover the survey findings reinforce the value of 
transparency across all these activities to pierce the 
major barriers identified by this research, which arise 
from misunderstandings and confusion regarding the 
terminology relating to impact investing. The results 
also highlight trust as a crucial element.

During the course of this effort, we have been 
stimulated by leading role models in philanthropy and 
impact investing and are honoured to share insights 
and experiences with other families. We take this 
opportunity to thank each and every one who has 
contributed to this report. 

We observe a growing allocation of capital to social 
enterprises with reproducible business models at a 
global scale. This implies the constant development 
of new creative financial instruments and vehicles.

To build further upon our first research initiative, we 
are committed to maintaining our dialogue in the 
months to come and look forward to keep engaging 
with like-minded individuals around the world.

At Method Impact we support a dynamic community 
of families which incorporates profound positive 
social impact in all its investment and business 
decisions. 

Giuseppe Dessì           Gamil de Chadarevian
Founders, Method Impact Ltd
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EXECUT I VE  SUMMARY
(condensed)

This report examines wealthy family trends in 
philanthropy and impact investing, primarily as 
evidenced through Family Offices and family-backed 
Foundations. Its purpose is to assess current status, 
identify barriers and enablers to growth, and open a 
dialogue with families,  
impact investors and other stakeholders involved  
in this arena.

The research base is 125 detailed online survey 
responses from Single Family Offices, Multi  
Family Offices and Family-backed Foundations, 
provided in September and October 2013. 
Respondents are headquartered in 27 countries, 
with Switzerland, the UK and the US in the majority. 
Wealth owner origin is more broadly spread still, 
across 38 countries. Eight individual interviews, 
across Asia, Europe and North America, provide 
additional depth. 

The study benefits, and draws its findings, from:
• 1,000+ “organisation-years” of philanthropy 

experience (74 respondents)
• 400+ “organisation-years” of impact investing 

experience (66 respondents)
• 29 Family Offices (23% of respondents) active in 

neither philanthropy nor impact investing

This research, as is requisite for this survey 
universe, acknowledges the highly individual 
and heterogeneous nature of wealthy families. 
In this summary it is only possible to focus on 
some prominent results, primarily emphasising 
impact investment. More detailed breakdowns and 
commentary are provided within the five sections  
of the main report, as itemised within Contents (Page 
1) and List of Charts (Page 42).

Conclusions
The survey responses show that philanthropy and, 
particularly, impact investing have good growth 
momentum. For the latter, performance against 
financial and social objectives is encouraging, with 
many existing investors increasing exposure and a 
healthy pipeline of potential new impact investors.  

Some standout results from the survey highlight 
factors for delivering this potential.

Performance, the top concern for those not active. 
Requires: developing the track record for impact 
investment, both financial and social measures; 
building the scale of opportunity, both through 
innovation and existing forms – including public 
equities, for many. Interviews   A ,   F ,   G ,   H are 
particularly rich on these dimensions.

More impact investment role models, a short hand 
for “individuals with whose views I can identify, and 
whose actions I am inclined to emulate”. Inclusivity 
of the richest diversity of talents demands more 
role models from unlikely places, including reticent, 
“traditional” business entrepreneurs. 

Terminology relating to impact investing is seen 
as a barrier. This places a particular onus on product 
providers and industry associations to help resolve 
the confusion. Greater transparency is needed to 
build shared understanding and trust.

We look forward to discussing the detailed findings 
in this report.
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Overview

T
 his section is in two parts. The first covers  
 the participating organisations in terms   
 of type, size, geography and family   
 wealth origin and generation. The second 

part focuses on levels of activity in philanthropy and 
impact investing, the levels of resource dedicated 
by those that are active, and when they began their 
engagement. 

Participating organisations
85% of the 125 survey respondents are Family 
Offices, evenly split between SFOs and MFOs.  
The balance, 15%, are Family-backed Foundations 
(Chart 1).

SECT ION  1 :  RESPONDENT  PROF I LES

CHART 2

Head office location

Australia
Brazil
Canada
China
Germany
Hong Kong
Italy
Norway
Singapore
South Africa
Spain 
UAE

Austria
Belgium
Finland
France
Gibraltar
India
Ireland
Jersey
Kuwait
Liechtenstein
Netherlands
TaiwanBase: All

UK (28 respondents)

US (28 respondents)

Switzerland (28 
respondents)

(12) locations  
with 2-5 respondents

(12) locations  
with 1 respondent

22%

22%

22%

23%

10%

Family wealth – countries of origin
CHART 3

Base: All who specified individual countries (11 respondents indicated a region/sub region)
Note: Multiple responses allowed

Australia
Austria
Belgium
Brazil
Canada
Greece
India
Netherlands
Norway
Saudi Arabia
Spain
Sweden

Germany
Hong Kong

Andorra
Finland
Indonesia
Ireland
Japan
Kuwait
Lebanon
Malaysia
Mexico
Papua New Guinea
Poland
Taiwan
UAE
Uganda
Zambia

China
France
Italy
Russia
Singapore
South Africa

US (37 respondents)

UK (36 respondents)

Switzerland  
(28 respondents)

(2) locations with  
11-20 respondents 
(6) locations with  
6-10 respondents
(12) locations with  
2-5 respondents
(15) locations with  
1 respondent

16%

15%

12%

12%

21%

17%

6%

Organisation type

Single Family Office
Multi Family Office
Family Backed 
Foundation(s)

15%

43%

42%

 CHART 1

Base: All
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